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The Starbucks Story
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OUR BUSINESS PLANNING FRAMEWORK AND HOW IT ALL WORKS TOGETHER

MISSION STATEMENT
To establish Starbucks as the premier puwnynr of the finest coffee in the world while maintaining our uncompromising principles while we grow
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Online Engagement
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1 Tell Your Story

View Stories About
Starbucks

By Location
Browse

Get Involved

__The Army Wife who Joined Up

' I am Celia and I work in the Starbucks Experience Workstream.
__Standing in line at Dundee QOvergate I got chatting to a customer

. _called Lornette and her three vear old, Leila. Being new to the
_area and with her husband posted away with the army in Irag meant
__that Lornette found her Starbucks experience particularly
__comforting. Starbucks felt like a home from home for both her and
__her daughter. Enowing so few people in the area, they visited a lot.|

" Lornette was enthusiastic about Starbucks, so enthusiastic she said |
__she wanted to Jjoin up. It was time for me to enable the delivery of |
__an _uplifting customer and partner experience!

I told Lornette who I was and that we had a new store opening
__nearby. Interviews were today and, yes, I1'd look after Leila while
. the S.M., interviewed her. Well, I'm proud to say that our
__enthusiastically satisfied customer is now a passionate partner!
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. Passion to improve our World

l Tell Your Story

View Stories About
Starbucks
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Enter Postcode
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From Brand level metrics to verbatim comments — How the data works for you

Total data for brand
split nto EN/E+

200 1100 §‘
Net E Salience

Passionate Partners Great
Recruitment (40)
Innovation that Transforms e Car e
Plan 20
Coffee Expertise
Pariner Engagement (10)
Market Winning Growth CES TR

Total data for brand/nameplate
broken out into themes

New dimensions evolve naturally
rather than being artificially
created by the researcher

E-MMNeutral EE+
Base: mentions per 100




